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              The marketing of breaking laws of physics

          
          
              
                Apparently, a company in Ireland named Steorn has found the killer marketing campaign for their products:
 1. Get a law of physics: the first law of thermodynamics, for example, and claim you have a technology that can break it. Cool! 2. Get a good flashy marketing campaign by publishing in The Economist a "show us wrong" announcement to the scientific community. 3. Hide the details of your technology and delay its public announcement by creating a "challenge" to the scientific community. ...  
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              Social Features of Online Networks: The Strength of Intermediary Ties in Online Social Media

          
          
              
                Authors: P. A. Grabowicz, J. J. Ramasco, E. Moro, J. P. Pujol and V. M. Eguiluz
Journal: PLoS ONE 7(1): e29358 (2012). LINK
Abstract: An increasing fraction of today’s social interactions occur using online social media as communication channels. Recent worldwide events, such as social movements in Spain or revolts in the Middle East, highlight their capacity to boost people’s coordination. Online networks display in general a rich internal structure where users can choose among different types and intensity of interactions. ...  
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              Affinity Paths and information diffusion in social networks

          
          
              
                Authors: José Luis Iribarren and Esteban Moro
Journal: Social Networks 33, 134-142 (2011). LINK | arXiv
Abstract: Widespread interest in the diffusion of information through social networks has produced a large number of Social Dynamics models. A majority of them use theoretical hypothesis to explain their diffusion mechanisms while the few empirically based ones average out their measures over many messages of different contents. Our empirical research tracking the step-by-step email propagation of an invariable viral marketing message delves into the content impact and has discovered new and striking features. ...  
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